
Rhone Apparel is an industry leader providing 

advanced materials and state of the art 

technology are combined with heritage 

craftsmanship to create a new standard in 

activewear. Every product tells a story of 

premium performance, reminding its wearer to 

push themselves physically without having to 

sasacrifice comfort and style.

Rhone Apparel is a 
leading retailer and 
manufacturer of men's 
high-performance 
activewear engineered 
for comfort. 

ABOUT RHONE APPAREL

How 3 Rhone Apparel drove 
$93,000 in Sales Using Aimtell & 

Web Push Notifications 



Rhone Apparel drove an additional 

$93,000 in sales, directly attributed to 

Aimtell’s web push notifications!

Rhone Apparel is an American startup that designs men’s activewear. To help boost their 

ecommerce sales, they made the decision to implement web push notifications. Through a 

series of smartly segmented campaigns focused on advertising sales and showcasing new 

products, and triggered notifications targeting abandoned carts and alerting users of the 

status of their orders, they have been able to generate an impressive $93,000 in sales.

BBy enabling conversion tracking on their campaigns, Rhone was easily able to see how their 

campaigns were performing. All they had to do was turn tracking on for each campaign and 

specify that any item sold counts as a conversion. It really is that easy!

Looking to replicate this success with your own brand? We don’t blame you. Let’s break down 

some of Rhone Apparel’s best web push campaigns and strategies.

Implementing Web Push Notifications

WHAT THEY DID



Black Friday is Here Early!
Save up to 25% Off now. What are you 
waiting for? Go, go, go!

https://Rhone.com

Introducing the Hitch Vest
Not just for Silicon Valley, the Hitch SeaCell 
Vest is the perfect urban outerwaear vest.  

https://Rhone.com

Our online sample sale has officially launched.
Save up to 70% Off!

https://Rhone.com

Dont’ Miss the Insider SaleDont’ Miss the Insider Sale

By combining incentives, clever messaging and Aimtell’s advanced segmentation tools, Rhone 

Apparel was able to deliver highly targeted push notifications to thousands of subscribers.

HOW THEY DID IT

Their Strategy?



There are two main components to a successful web push campaign: the notification itself, and 

the audience who receives it. How do you send your notifications to the right audience? You 

segment them.

Rhone created several segments based on user actions at their site. Some main groups they 

created were users who had made any type of purchase at their site, those who had spent more 

than $100, and those who hadn’t visited their site in over 7 days. These are 3 distinct groups of 

people, and as a result, are in need of distinct campaigns to help motivate them.

BBuilding smart segments is one of the best things Rhone did to help ensure the success of their 

campaigns. Speaking of campaigns, let’s see some!

Segmentation

HOW THEY DID IT



Another main reason why Rhone Apparel is so successful (besides great products, of course) is 

that they are very smart about the actual web push campaigns they send. And what is it that 

ecommerce shoppers are looking for? Great value. In fact- when American shoppers were asked 

what was most important to them when deciding where to buy they listed price, shipping cost 

and speed, and discount offers as the most important factors.

Take this sale notification for example. The headline draws people in, making the subscribers 

feel like insiders getting access to an exclusive sale. Alerting users of the sale itself (save up to 

70%) also helps encourage users to click. The result? An excellent click through rate and an 

impressive boost in their sales.

Sale Alerts

HOW THEY DID IT

Don’t miss The Insider Sale
Our online sample sale has officially launched.
(save up to 70% off!) All sales final.

https://www.rhone.com

Advertising an exclusive sale was very effective for Rhone



Black Friday remains one of the busiest shopping days of the year, and ecommerce sales in 

particular continue to see a massive increase year to year. 2017 Black Friday reported a record 

breaking $5.03 billion in sales. Web push is one of the best ways to alert users in real time of 

your Black Friday sales.

There is a lot of competition in ecommerce, especially during major sale days like Black Friday. 

Rhone Apparel’s push campaign benefits them in two ways- not only are they advertising their 

sale, they are also reminding their subscribers to shop with them. Shoppers have a lot of 

options to consider, and sometimes half of the battle is simply to get a shopper’s attention. 

Good thing web push has great visibility compared to other platforms!

Rhone’s Black Friday sale was a major success, and 

part of that is a result of their push campaign, which 

gave them a nice boost in their sales and traffic to 

their site. Best of all, it didn’t require a lot of work. 

Web push is intentionally easy to set up so that you 

can focus your time and energy on the things that 

matter most to you.

Black Friday

HOW THEY DID IT

Rhone started their Black Friday sale early and made sure to alert their subscribers

Black Friday Is Here Early!
Save up to 25% off now. What are you 
waiting for? Go, go, go!

https://www.rhone.com



Flash sales remain a popular way to boost ecommerce sales, but only if they are done 

properly. If no one knows about your sale, you aren’t going to have much success. Because of 

the condensed time frame of flash sales, getting your message out quickly is crucial for 

success.

Flash Sale

HOW THEY DID IT

Alerting users the sale is only one day creates a sense of urgency

Happy Lime Day!
Use promo code “LIMES” to get 15% off 
and free 2 day shipping. Today only! 

https://www.rhone.com



Another main way Rhone achieved success with web push was by announcing new products. 

Letting your subscribers know that you’ve got exciting new products is a great way to drive 

traffic to your website and generate additional sales.

When you have something exciting and new- you need to tell people about it! ‘Build it and they 

will come’ is not realistic when it comes to ecommerce. Instead, craft campaigns that tell 

people about your latest updates and encourage them to click through to your site. The above 

example showcases Rhone’s new Hitch Vest- labeled as the ‘perfect urban outerwear vest.’ The 

intriguing copy certainly paid off, as this notification alone had an impressive click through 

rate of 7.4%.

New Product Announcements

HOW THEY DID IT

New products are great to highlight in web push notifications

Introducing the Hitch Vest
Not just for Silicon Valley, the Hitch SeaCell Vest
is the perfect urban outerwear vest.

https://www.rhone.com



A great feature of web push notifications is the ability to send triggered notifications, which 

are sent to an individual based on certain actions they take at your website. Rhone took 

advantage of these notifications which alone have helped generate tens of thousands of 

dollars in sales.

Triggered Notifications

One of their most successful triggered campaigns is their abandoned cart campaign. These 

campaigns automatically send if a subscriber places items in their cart but leaves before 

converting. Best of all, the notification will still trigger even if the customer doesn’t provide 

their email address.

And did we mention it’s automatic? That’s right. Once you set up this campaign, it will send to 

anyone going forward that completes the required action (in this case, leaving before 

converting).

Cart Abandonment

Another triggered campaign that has proven a major success for Rhone is their item shipped 

notification. Same logic here- once the given action is completed (a subscriber’s item has 

shipped out), the notification is automatically sent. While this type of notification may not 

directly help boost sales, it is doing a ton in terms of boosting customer satisfaction and 

loyalty, a key ingredient for long term success.

NNot all campaigns that you send have to be focused on selling (and in fact, shouldn’t always 

focus on selling). This campaign is a great example of that, and is one of many ways that 

Rhone keeps their customers happy.

Item Shipped

HOW THEY DID IT



Are you looking to duplicate the success Rhone Apparel has had? Of course you are! Their quick 

success using our platform should inspire you to take action of your own. 

Aimtell has powered over a billion web push notifications across thousands of websites, from 

boutique e-commerce stores to publically traded corporations. Regardless of the vertical or 

industry, web push has time and time again proven to be one of the most powerful and cost 

effective ways to re-engage website visitors. 

Your turn

HOLD ON TO YOUR HATS!

Begin Sending Web Push
Within Minutes
Start your free 14-day trial. 

No credit card, no long term obligations.

Welcome!Welcome!
Thanks for subscribing!


